


Diagram 1. Exhibit Space Layout for “Managing Calories to Sculpt Your Body” Exhibit Space




stage atmosphere. Furthermore, below the LCD display and at the top of the
semicircular stage wall, is a semicircular-shaped banner displaying the
“GetFitterResults” slogan, “Get Fit. Results Now”. Using the technical capabilities
provided by the convention hall, there are computer hookups that link the stage’s
computer and monitor display to the large, widescreen display above the stage, the
sound system, and the Multimedia Control Station (located behind the audience).
The computer rests on a small computer workstation desk.

3. Main Audience Seating Area - The exhibit visitors will sit in this area, which seats
30 people. The seating area is divided into two halves, with three rows of 5 chairs in
each half. Behind the seating area is limited standing room only; however, visitors
are not allowed to stand within two feet of the Multimedia Control Station. Two
speakers mounted on 12-feet tall speaker stands are located in the two rear corners
of the audience area.

4. Multimedia Control Station - This area houses the audio-visual controls of the
exhibit space. It measures about 10 feet in length by 4 feet in width. Two computer
workstations rest on a workspace that can seat three audio-visual technical
personnel. Behind the station are three Feedback Card Receptacles where exhibit
visitors can place their completed feedback cards.

5. Consultant Area 1 - This space to the left of the stage contains three cubicle-style
mini-spaces furnished with two stools, a round table, and computer workstation and
display. This space is where visitors will participate in the exhibit’s Capstone
Activity.

6. Consultant Area 2 - This space to the right of the stage contains three cubicle-
style mini-spaces furnished with two stalls, a round table, and computer
workstation and display. This space is where visitors will participate in the exhibit’s
Capstone Activity.

7. Sponsor Exhibit Area 1 - This space is where one of the main sponsors, 24HR
Fitness, and their agents can meet with interested visitors about services and
products provided by the sponsor. Space details are not part of this project and will
be governed by the sponsor. The space is located to the left-rear of the Multimedia
Control Station.

8. Sponsor Exhibit Area 2 - This space is where the exhibitor, GetFitterResults, and
their agents can meet with interested visitors about services and products provided
by the exhibitor. The space has a mini-display facade framed by a tall countertop
surface (like a bar). Visitors can interact with consultants from GetFitterResults;
visitors sit at the countertop area on barstools. The space is located to the center-
rear of the Multimedia Control Station.

9. Sponsor Exhibit Area 3 - This space is where one of the main sponsors,
MyFoodDiary.com, and their agents can meet with interested visitors about services
and products provided by the sponsor. Space details are not part of this project and



will be governed by the sponsor. The space is located to the right-rear of the
Multimedia Control Station.

Facade Displays and Accessories

In addition to the description of the exhibit areas above, the main stage area has

four banner-type displays whose purpose is to generate interest and draw attention
to the exhibit.

1. “The Biggest Loser” banner - At the upper-left side of the LCD widescreen, a
banner from the television show, “The Biggest Loser” is displayed (as a result
of sponsorship from 24HR Fitness and NBC'’s “The Biggest Loser” show).

2. GetFitterResults - At the upperOright side of the LCD widescreen, a banner
from the exhibitor, GetFitterResults, is displayed.

3. “Before” Life-Sized Poster Photos - To the left of the stage are two life-sized
poster photos of a male and female contestants from “The Biggest Loser”.
Sample photos are depicted in Figure 1.

4. “After” Life-Sized Poster Photos - To the right of the stage are two life-sized
poster photos of the same male and female contestants from “The Biggest
Loser”. Sample photos are depicted in Figure 1.

Figure 1. “Before” and “After” photos of male and female contestants from “The Biggest Loser”



Lesson Plan & Learning Materials—Part 2

Anticipation:

While the main video is not playing (i.e. before the main stage presentation at
the beginning of the lesson), a 3-D Flash animation will be playing that shows the
morphing of an obese person to a trim person. An example can be found here:
http://www.nbc.com/The Biggest Loser 5/contestants/current cast/mark/tra
nsformation.shtml. Additionally, the theme song, “Proud” (by Heather Small,
performed by Richard Niles) from “The Biggest Loser” plays in the background.

Phase 1 - Entry-Level Participation: (Introduction)

* Ensure the audience has been seated 10 minutes prior to the start time of the
exhibit presentation.

Introductory video - Five minutes long, depicts two personal stories of
success and life change:

o First story shows contestant from “The Biggest Loser”

o Second story shows an average person who was formerly obese, lost
weight, and now uses the calorie management system to keep the
body fat and weight at a trim, healthy, and fit levels

Post-video discussion led by emcee

o Emphasizing audience participation and connection to what and who
they watched in the video

o Sharing of personal stories of struggle with being overweight or
inability to maintain ideal weight

o Purpose is to spark interest in achieving same success as person in
video and “Before and After” photos, and then stay for the next phase
of the exhibit

* Entry-level feedback cards
o Collect basic contact information for follow-up
= Name
= Address
= Phone number
* Email address
= Besttime to call
o Collect visitor reactions to introductory video
o Collect information on what was attended
= Introductory video
= Main demonstration presentation
= (Capstone activity
* Entry-level giveaways
o 2-week pass to 24HR Fitness, includes 1-hour consultation with
personal trainer



Phase 2 - Mid-Level Participation (Main Presentation):

* After visitors who watched the video, but do not want to stay for the main
presentation, have left, the main demonstration presentation begins.
* Live demonstration (approximately 15-20 minutes) of the calorie
management system
o Via computer and displayed on LCD
Sample meal data for a day used
Sample exercise and physical activity for a day used
Internet connection to http://myfooddiary.com
Sample personal physical data (i.e. weight, age, gender, level of daily
activity, and personal weight goal)
o Show how to look up calorie and nutritional information in the food
database
o Show how to manually enter foods’ nutritional information when
foods are not in the database
o Show how to enter exercise activity
o Demonstrate how to read daily reports of calorie expenditures
o Demonstrate how to read projections for reaching weight goal on the
daily report
* Post-demonstration discussion led by emcee
o Briefly answer questions from audience
o Collect verbal reactions from audience
o Invite audience to participate in Capstone Activity
* Mid-level feedback cards
o Collect basic contact information (see entry-level contact info details)
for follow-up
o Collect visitor reactions to main demonstration
* Mid-level giveaways
o All the entry-level giveaways
o 1-week subscription to http://myfooddiary.com
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Phase 3 - High-Level Participation (Capstone Activity)

* Schedule 15-minute sessions with six participants at a time for two-hour
blocks
o Those not able to participate right there can schedule an in-home
consultation to do the Capstone Activity
* Capstone Activity led by GetFitterResults consultants - one-on-one activity
consultant with visitor
o Repeat the live demonstration, but with individual visitor personal
data and goals
o Visitor works with a GetFitterResults consultant in the Consultant
Area spaces
= See activity list described in the Live Demonstration section
o Personal follow-up one-on-one



= Answer questions
= Complete feedback card
» [Invite for further follow-up phone or in-home consultation
* High-level feedback cards
o Collect basic contact information (see entry-level contact info details)
for follow-up
o Collect visitor reactions to main demonstration
* High-level giveaways
o All the entry-level and mid-level giveaways (except one-month free
subscription to http://myfooddiary.com)
o 24HR Fitness workout towel

Phase 4 - Post-Visit Follow-up

* Follow-up each feedback card appropriate to the visitor participation level:
o Entry level - follow-up phone call or email
= Goal: Invite to participate in calorie management
demonstration at the local gym or in-home “meeting”
o Mid-level - follow-up phone call or email
= Goal: Invite to fitness workshop at gym (using 2-week pass
giveaway) and learn how to incorporate exercise into calorie
management system
o High-level - follow-up phone call or email
= Goal: Invite to purchase three phone coaching sessions on
using the calorie management system plus free personal
training session while using the 2-week pass to the gym
= Become a regular paid-subscription user of
http://myfooddiary.com



